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Profile
Designer and mediamaker who researches, plans, develops and deploys visual communication solutions that deliver exceptional user experiences and measurable results.

In my ten plus years of working as a visual communicator, I've collaborated with some very talented people, who have challenged and taught me new things every day, whether its business practices, creative approaches or technical possibilities.
Work Experience

Octopz Inc (2006 – 2009) Web & Interactive Media Developer
As a member of the core team at the inception of Octopz, I was responsible for designing web application icons and interfaces, producing marketing communications, including a website, product demos, video tours and help collateral. Also responsible for marketing research and reporting on emerging trends in online collaboration and new media. (http://www.octopz.com/)
Diginiche (2002 - 2006) Web & Interactive Media Developer,  Photographer

Designed, photographed, built and coded all Diginiche interactive projects, blending photo-realistic 3D objects into immersive and interactive visual presentations that were delivered as cutting edge online product demonstrations.​ (www.diginiche.com/diginiche.htm)

Onyx Marketing Group (2001 – 2002) Multimedia Developer
Built, created and published online material that won several awards:

2003 Promo! Awards – Silver - Best Retail Account Specific or Marketing Activity Award for Monsters Inc. Video/DVD Launch at Zellers

2003 Globes Finalist – Best Cause or Charity Marketing Campaign for Duracell Fire Safety


Onside Inc (2000 – 2001) Multimedia, Programmer, Developer
Responsible for designing and developing Onside’s core application, which enabled users to create interactive 3D representations of their customize apparel. Also responsible for producing the company’s identity and marketing collateral, which conveyed how the technology would change the apparel and accessories industry.
Critical Path Inc (2000) Multimedia / Graphic Designer
Created prototypes integrating several existing solutions for messaging and collaboration. The solutions ranged from secure and unified messaging to basic email and personal information management. These products were also being designed to be available on mobile devices though WAP and developed with WML Decks and WMLScript.

DocSpace  (1999 – 2000) Multimedia / Graphic Designer
My responsibilities at DocSpace included creating web branding and sales collateral, as well as easy to use interfaces and online training material that ensured that it was easy for users to understand how to use the service.
MediaSynergy (flonetwork) (1999)  Multimedia / Graphic Designer
Created Shockwave commercials to be delivered electronically using their @loha player technology.
Programming and Software Skills

Graphic Design, User Interface Design, Animation and Motion Graphics, Photography, Video and Audio Production, HTML, CSS, Javascript, Flash Actionscript, Flex Skinning CSS and complete familiarity with Windows and Macintosh platforms.

Education

2008 Adobe Flex - YYZ  New Toronto Group 

2006 Adobe Flash Actionscript - YYZ New Toronto Group 
1998 – 1999 Interactive Multimedia Program – Trebas Institute, Toronto, ON

1995 – 1998 Graphic Communications Management Program – Ryerson University, Toronto, ON

1990 – 1994 OAC - Our Lady of Mount Carmel, Mississauga, ON


